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PROGRAM BEGAN IN 2014

GOALS:
« LOCATE SC FARMS THAT INVITE PUBLIC TO VISIT
« PUBLIC AWARENESS
« EDUCATE FARMERS
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rito™> STARTED IN 2016
ORIGINALLY DESIGNED TO MIMIC US PASSPORTS

Congratulations on getting started on your journey! This PASSPORT will
not only help you earn great SC Certified prizes, but will also bring you
hours of enjoyment as you and your family tour our beautiful state by way
of its many fun farms! South Carolina is full of agritourism locations that
offer a wide variety of activities such as crop mazes, u-picks, hayrides,

AGRITOURISM ‘wineries, and many more. The South Carolina Agritourism Association

: . © Bart Garrison Agricultural Museum of SC © Chattooga Belle Farm
created this program to allow you an exciting way to experience all of this!
) '/ q (‘ Anderson County HOURS Oconee County HOURS
Al ———————— HOWITWORKS ———————— 120 History Lane | Pendleton, SC29670  Year-round 454 Damascus Church Rd | Long Creek, SC29658 ~ Seasonal
A G | T | M A Y T B s 864-6467271 | les@pendletondistrictorg  Thursday & Friday:12-5pm 8646479768 | info@chattoogabellefarm.com May - October:
R LL R 3 LAY e wwwhgamscorg | @ Saturday: 10 am - 3 pm wwwichattoogabellefarm.com | @ Mon - Sun:9 am -5 pm
el e et A more stamps you receive, the more prizes you will earn! Note: Not all farms.
——ssociation—— in South Carolina participate. I you think they should, let them know!
LLi Exhibits a the museum focus not only on the U-pick a dozen types of fruits. Picturesque 18-hole
————— HOWTOEARNPRIZES ——————— o — history of agriculture, but how that legacy Disc Golf Course &"observation circle for astron-
First Name e affects modern and fiirure agricultural omers. The store sells Certified South Carolina
7 <E practices and healthy living. Grown products. Cafe, event venue.
15 stamps.
Last Name Certified SC tshirt l_ jug =] @
20 stamps U)
Date of Birth Certified SC tumbler ol "
All passports returned A e S Comion © Berry Acres O City Scape Winery, LLC
il Entered in drawing to win SC Specialty Foods products (100 value) ) D s Lok oo, ¥ A . o
3:Chattooga Belle Farm 230 Strawberry Road | Anderson, SC29626 ~ Seasonal 589 Dunklin Bridge Road | Pelzer, SC 29669  Year-round
——————— HOWTOCLAIM YOURPRIZES ——————— 4 City Scape Winery, LLC 864-224-5441 | berryacresllc@gmail.com Alvdrﬂ & Pgaw 4 864-329-0615 | cityscapewinery@aol.com  Thur, Fri, & Sat: 10 am - 6 pm
Date of Issue __JANUARY 1,2016 Once you have filled your passport, send it to the address below for R S Ll e L ALAIE [ s G wwwicityscapewinery.com | @ Other times by appointment
A BT e R S S 7 S R O nimatExpeiences Uspick strawherries, blucherries backberries, g pe
RUTES sl S DT R S A muscadines. Fall corn maze, pumpkin patch, Se[fl“embe);‘ R ovember Grows muscadines, kiwi, wine grapes. Wine
y = . DadiareyCoy Cuapary Inc Tl i, M A hayrides, corn pit and much more. 30 - 930 pm ings and salg king lessons and
S OU, f/ ) C aro, / Ina 1. Passports must be stamped between January 1, 2016 - December 31, 2016 10 - Hollywild Animal Park L G P Saturday: 10 am - 9:30 pm supplies. Sweet goats for kids to pet.
D OULL [/ Yo B s R s S 11 Hurricane Creek Farms 2 Farm StoreMarket Sunday:1- 6 pm g R
201¢ : i & AL R 12.- Lucky Acres Farm D reivaafivns
2016 3. Deadline to submit completed Passport is January 15, 2017. B e i 1 e
ARy HaydesMsesall Fun
16 Simple Times Farm ceE PR
Signature of Bearer SC Agritourism Association | PO. Box 11280 | Columbia, SC 29211 i iﬁ::;i::;;z: y'\-n::‘k;:";:: e Ve Wl

COVER PARTICIPANT INFO / RULES PAGES REGION DIVIDER PAGES FARM STAMP PAGES
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csm Passper

NCE BEEN REDESIGNED TO USE CURRENT
GRITOURISM PROGRAM BRANDING

SOUTH CAROLINA FARM FUN

Congratulations on getting started on your journey! This passport will
not only help you eam great SC Agritourism prizes, but will also bring you
hours you and ly by way
ofits many fun farms! South Carolina is full of agritourism locations that
offer a wide variety of activities such as crop mazes, u-picks, hayrides,
‘wineries, and many more. The South Carolina Agritourism Association
created toallow you an 9 thist

@ TWIN CREEKS LAVENDER

GREENVILLE - GREEN' OOD.- LAURENS

MSCORMICK « OCONEE - PICKENS

W& Choose n* Cut/ You Pick @ Hayrides Mazes / Fall Fun

1] Educationst/ Histoica Tours. (@il  Specet Event space

UPSTATE REGION

Aloha Windmill Farms
Greenville County
63 Caleb Drive

Greer
864-787-3122

ekahue@gmail.com

Barefoot Acres
Laurens County

181 Barefoot Acres Way
Fountain Inn

864-484-3879
barefootacressc@gmail.com

classroom.com [

We have a small farm where we
raise goats, chickens, and Flemish
giant rabbits. We teach science labs

We are an Adventure farm
offering ziplines, a tree based
ropes course, (seasonal) farm
stand, U-Pick lavender, nature.
trails, and picnic area. We have a

Bart Garrison
Agricultural Museum
of South Carolina
Anderson County

120 History Lane

Pendleton

864-646-7271
jordanalakehartwellcountry.com
bgamsc.org E3

We are committed to the
interpretation and presentation
of the states agriculture

UPSTATE REGION

Calico Vineyard
Greenville County

1037 Bailey Mill Road

Travelers Rest

864-420-6052
sandlins@bellsouth.net
calicovineyard.com 3

We have an Airbnb located on
the farm. We have blackberies,
blueberries, muscadines, wine
grapes, juices and ellies.
Open: Year-round

Name. farmer to stamp. SPARTANBURG + UNION to students August through May. We
your passport. receive, p 2 Farm store / Market have a petting area where children | little of everything for everyone. heritage and the importance Mon & Wed: 8 am — 4 pm
,. can pet and feed goats, rabbits, | Open: Year-round of agriculture’s Impacts on our
TR Aloha Windmill Farms . John Smith's Hil chickens, and our Great Pyrenees | September — May future. =
g . . goat soap, goat milk lotion, rabbits,
city Stat zip Bart Garrison Agriculture Museum of South Carolina * Lucky Acres Farm. oo Sun: 125 pm Thurs - Sat: 12~ 5 pm
10 stamps 30 stamps 50 stamps. 4 p 995: rberry syrup.
Calico Vineyard LushAcres Farms June - August
o ¢ el ~ Open: Seasonally TIE®
Chattooga Belle Farm . MatGregor Orchard. January - May, September, October | Thurs: 125 pm
| HOWTOCLAIM YOUR PRIZES iy Scpe Winery 0 Rk Quary Vinery LastSundoy of Montr 12 3pm | P 1276
Y in ¢ it i Sat: 10 am - 7 pm
Dateof tssue __JANUARY 1, 2022 o Yo e L e Denver Downs Farm OnAgain OffAgain Farm. Classes listed online ) P
D rona b Wl e e Eden Farm Horse Bar. Silva Terra. Sun:12-5pm
Pt 4 PR
Date of Expiration — DECEMBER 31,2022 SC Agritourism Association - P.O. Box 11280 Columbia, SC 29211 e PGS et L 3=] = [
Greenville State Farmers Market . Table Rock Tea Company.
S mees HappyCow Creamer TainCrecks Lovender.
1.Passports must be stamped between January 1 December 31, 2022 Hidden Pasture Unicorn Farm. A Walker Century Farms & Providence Farm..
Hurricane Creek Farm . Whispering Pines Farm .
G ot o 2.0 peren(Q S perser. JEB Berries F
3. Deadiline to submit completed passportis January 15, 2023, grries Farmy;

COVER PARTICIPANT INFO / RULES PAGES REGION DIVIDER PAGES FARM STAMP PAGES
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SOU
th Caroling Agritouri
Agritourism 101 urism

Chapte
ri-
Introduction to Agrit
itourism

A. What j.
at is Agritourism

on-
farm Agritourism

Off+
s farm Agritourism
- Why Agritourism

For the Farmer
For the Visitor
F

or the Communily

C.Who is gritourism’s arget Audience
:
ho is Agrit i T Al ?

D. Hi;
istory of Agritourism

A manual for successful Agritourism In South Carolina

AGRICULT
UR
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ISM

terl- Introduction to Agritourism

jter Overview

As you begin to explore the possibilities Of

operation, itis important o b orstand the concepts, back
 develop this understanding: this

<urrounding the agritouris™ industry. To help yo!
chapter will:
. Define agritourism
% Disouss why one should becorme involved with
* Discuss potentil target audiences
> Describe the history of agritourism

 integrating agritourisT int© YOUr farming

ground and trends

agritourism

Discuss agritourism today in the US and in South Carolina

A. What is Agritourism?

An agitourism business 1S a 2y enterprise operated for
Feeation for the public tat MY 5150 generate additional farm income by pro!
products and experiences
Agritourism is the practice of attractin
agricultural purposes

Agrito

agriculturally related-

. The ultimate goal of on-farm agritourism is 10 keep OUf S

urism can include both on-farm and off-farm activities,

oducation, entertainment of

g visitors to an area or areas used primarily for

as long as they are

C family farms by increasing

income.
O/HM

/ U-pick | U-choose v Painting

"/ Animal experiences v Skeet shooting

+ Bam dances ' Apple sling shot

"/ Boating, canoeing etc v Movie nights

+/ Human foosbal ' Haunted mazes

v Crop mazes / Farm to table dinners

7, Pumpkin checkersibowling v Trail rides

~ Farm tours  Pottery making

v Family reunions v Camping

Y Hay | wagon rides  Bike tralls

¥ Wildife watching / Geocaching

v Hiking v Com pools

+ Picnics  Work-on-a-farm

Y Floral arranging "/ Weddings / birthdays

/ Disc golf courses v Pig racetrack

"/ Miltary reenactments v Wine tastings

/ Pumpkin patch v Bed & Breakfast

v Mudrun/5ks "/ Educational Experiences

 Cow  goat milking j th;uol'\:‘lelﬂ"ps
chool tours

"/ Hiay bales jumping / sides
v Ppaint ball

7 Summer Camps

moting farm

farm

Off-fary
™ Activities can inc|
\clude:
v Agric
\gricul
¥ Roacsds o™
;
Fermers o :
Festive
als
7 Historic iam’ag
S e rides

Living history Itural events
istory agricultural even,

For th
e Farmer: experien -ad
rmer: o benefits froy nd e
An opp M agritourism, Xperiences. The
IncronETniy to diversiy
c
Opportupty chue Wihout fncome
Provides a w, build a new by easing acreage
family - 2 " to include Tty s With
generati

resources that already xist

= ions on th
e fz
'am and keep the fang
inthe

. bayio cdopmement reiement
* Edgeorate how proqeplic on how th
e peoy lucers eir oo
iny People al prote dis
olved it cverydoy s istorion sm forthe
Y agricuiturg - o Modem m:hland and natural
0ds of f; al resour
farming ang g CS
nd the risk,
ed

For the Visitor:

* Uni
Tyt e
. T::'Ef"e%!e aren:h?;:'{“ay Stre:: rost
© Toonpennite andsee oive Generations o 2
* Tohave an gt Caro heifood s roy 0 MY farm

adventure oo Cultu

e or colobrate oy ey 011208
Cea

the Community: sion

Season:
al em
Promg ploymey
Atrag oot ocal busies,
gas, get fooe, =0 1he t o
. get foog, own wh
Help builg oy 3PS rent ich creates a mult
P he lone et hotel room 2 mlplr fec 1
omy > S he visi
itor will n
eed to by
y

C.Whois Agritourism‘s target audience?
pes of consumers are potential target audiences: These target audiences vary
ing on the type of agritourism activities your orm plans to offer. Your t2rget audiences

clude:

Local families
Families on vacation
Married couples
| Seniors |/ retirees
. Teenagers
. Teachers / School classes
Youth | Church groups
FFA [ 4-H groups
. Garden clubs
% Corporate Events
- Birthday party planners
* Engaged couples planning e big day
. Fair and festival goers
* Wine enthusiasts
o Hunters
% Bird watchers
. Photographers
% Hikers | bikers | boaters | rafters ete.
- Equine enthusiasts
+ History buffs
« Ciyfolks

Each target audience may be looking for a different farm experience. Be aware of which
audience you are interested in atiracting and foous your attention and resources on that

audience.

D. History of Agritourism

Agitourism in the United States has been around for O¥er @ century. In the late 1800S:
{amilies visted relatives in e county to escape the summer eat, Visiting farms confinued ©©
o of the automobie. Rura! ecreation became an escape from
and 1040s. This led to the
widespread interestin oreeback riding, farm peting 200%: “nd farm nostalgia during the
19605 and 1970s. I the 19805 ‘and 1990s, farm vacations. bed and breakfasts, and
\ours became popularized: With fewer multi- generational farms 2nd 20

commercial farm
agritourism grew into {he farm experience

increase in interest to enioy @ farm experience.
business it is today

SOUTH CA
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tarm activities can includet

» Farm tours
, Floral aranging

Geocaching

Haunted mazes,

| Animal experiences
» Apple sling shot

» Barn dances

» Bed & Breakfast

, Hayiwagon fides

» Bike wails

, Boating, canoeing €tC , Hay bales jumping/sides

» Camping » Hiking

» Corn pools » Human foosball
 Miitary reenactments.

» Cowlgoat milking

» Crop mazes  Movie nights
 Disc golf courses. » Mud run/Sks
» paint ball

, Educational Experiences
» Family reunions.
 Farm to table i’

painting
ners » Picnics.

Off-farm activities can include

Agriculture museums ) Festivals

 Farmers markets

WHY I\GR(TOUR\SM?

fces with 1ising
Jy farm income-
jos of

poor agricultural commodty Pr
<costs re slowly eroding the !
Many farmers are forced 10 t2Ke second jo
eave their farm ust © make €79 meet, But some
famers are recognizing the need and desire ©©
aersiy heir farm products 0 NCIE2%E their farm
 the next generation on e

revenue and to keef
form is a great way.

farm. Allowing visiors to e €

ase revenue. Agitout
reases the potential

Jes of value-added

ism is a prime direct

marketing venue that inct
for high margin, on-farm 52
products and experiences
mmunity all experience

The farmer, isitor,

and cor enefits from

agritouris.

» pig racetrack
» pottery making
in checkers/bowiing

Pumpk

» Pumpkin patch
, School fied trpS

+ Demonstrate oy,
for the fang ang

eve
eryday agricuiture

For the Visitor:

» School tours

5 Trallrides
 U-plck/U-choose .
 Weddings/birthdays
wWidife watching

» Skeet shooting
, Summer camps.

* Most
People ar
ety hreet

» Wiine tastings

» Work-on-a-farm

 Living history 2«
 Historic carriage fides . Roadside markets

For the Farmer:
+ Anopi
. Increase revenue

+ Opportur

resources that already ©

. Provides a wa
the far

. Away to supplem

- Away
is grown

porturity to diversify 1<
ity to build a new bus
 to include future o

m and keep the land in

{0 educate the public O

gricultural events

For
the Community:

© Sea
€asonal employment

* Promot
- Motion of acal busin,
e usiness
- Atracts
s visitors
© the to,

without increasing acreage multipie
" effect (Th
e vi
isitor

siness with
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jent retirement

1 how their 008
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at * protect ang
Ural resources care
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Uni
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verydoy stress; rest
stand retax
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+ Have
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e e I 1 uy g, onthat
otel room, e
etc)

Help bui
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economy.
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> Local o
mies
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planning N
S F '9 the big day
o i and festival goers
e enthusints

> Fa

milies on

> vacation
Marted coupies

? Senlrsetees

" Teenagers

> Teacy »
’: hers/schoo Hunters
Classes » Bird
watche
> Youth/eh, > Ph rs
churcy otogra
FELH g hoouws
roups ikers/bikers/b,
oaters/

* Garden ciubs ratters, etc,
Equ
ine enthus
+ Hing siasts
> History bur
» City folks

» Corpe

 Corporate eveny

» Bthiny pary ts
Planners

Each tar
M exg e looking
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s cting ang

ISTORY OF AGRITOURISM

nited States has been around

grtourism inthe U
amilies

1. Inthe late 18005,

o over a centu!
o escape the

Jisied relatives in the county
<ummer heat, Visiting farms continued 1o gain
populariy with the invention o the automobie.
Rural recreatio

of the Great Depre
{0 widespread interest

farm petiing 005, a0
{arm ostalgio during the 1960 and 1970s. 10
ne 1980 and 1990, farm vacaLOTe: bed and
breifasts, and commercial arm (41 became
Higenerational f

popularized. Wit fewer ™! arms.
terest in farm experiences:
s itis today.

in horseback riding.

and an increase n It

agrtoursm grew nto the DU

AGRITOURISM TODAY IN
THE UNITED STATES AND
SOUTH CAROLINA

Today, agtourism coninues 129¢ &1 opportunity
< and sgribusinesses around e nation

10 increase thel income. Some interesting facts

< rounding the increased income &%

e USDA estimates that more (a1 62 milion
seople ages 16 and up visted 1O1S quringa

P e.year period in 2000 and 2001 Estimates
suggest 20 milion ch
sited farms during (e
visite

also i
82 milion people W

jaren under the age of 16
¢ time, adding up 10
4 US farms in a year

4 the reasons why peoPIe

. The USDA surveyet
nses

made tips to these farms: The 1e=P
o aded -enjoy rural scener” 6%
ere food comes from’” 714 etch &
participate nfarm actvies (6450 visit family!
fiends” (63%), "pick frut o produce” (43%).
<o agricultral products” (9%, 27

“purchas
“hunt or fish” 27%)
. The study found that farm visitorS traveled an
- distance of 80 miles. These visors

averags
on the trip, including

pent an average of $45
gas and other ravel ©XPSNSES
. Agtourism s away to @xpand 7 operations,
{mprove revenue, ncrease the Jong-term

sustainabilty of ar

increas
1 business, ncrease.
awareness nerate
additional direct revenue
while iling the public 1e:
recreation.

for local business.
s for education.
entertainment a1
ryis agribusiness

arolinas number 1indust

+ South Cs
dustry is tourtsT.

and its second largestn¢
<e 2 industries, agritouris™

By combining the
new and rising

the doors o il
plannin
ol that has a directefiect on
ve interaction between the

piic s central
Inthis form

has opened.

& With the proper g and execution:

demant
agritourism is 20
farm income. Posit
m operator and the U
jenture.
Jother customer.

agritourism far
ccess of this type of
justan

tothes
of tourism, the guestis not

but 8 member of the fariy:
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SECTION MENU
AGHTOURSH FARMS

AGRITOURISM

AGRITOURISM PAGE ON
MAIN SCDA WEBSITE

AGRICULTURE.SC.GOV/
MARKETING/AGRITOURISM

SC Agritourism Association

AGRICULTURE.SC.GOV/MARKETING/AGRITOURISM

NEETTHECOMMSSIONER  ABOUT  DIVISONS  RESOURCES  NEWS  GROWNINSC  FAQ

Find What's in Season in S

Gertified South Carolna Grown

Where to By Local

Recent News

Warket Bulltin

Welcome SEPARATE
AGRITOURISM WEBSITE

Agritourism is the crossroads between agriculture & tourism.

SCAGRITOURISM.ORG
SCFARMFUN.ORG

Visitors Farmers

SOUTH CAROLINA DEPARTMENT OF AGRICULTURE
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:""‘ SOUTH CAROLINA AGRITOURISM
% 9§ FARM HIKES REGISTRATION

Teritod”

FRMFUN Sc FARM HIKES “aﬁ;#

Who doesn'tlike getting outdoors to take a nice stroll or go for a run? Why not expand opportunities for the public to
i and Have you thought of opening
tails around the farm? Are you doing this already? We are starting a Farm Hil

SC FARM HIKES

A'NewRgritourism Adventure

=

% N
%33 A Agritourism.Adventure -

SC Agritourism Farm Hikes Registration

Eden Wind Farm

HIT THE TRAIL

South Carolina Agritourism is excited to implement a

ew program for both farms and the public. Through

the SC Farm Hikes program, the public will d
to walk on trails along farms throughout the state!

TRAIL ETHIC

FARM HIKES TRAIL ETHIC

3 Please stay on the trails. Be responsible for your own
safety and for others in your care.
$ Let someone know where you are going and when you

will return. Leave no trace of your visit and take your litter
home.

CONTACT INFORMATION

Farm Name

MW » =~ The public will A
e v
i

<

Farm Address

Bmal — webste

Facebook — — Titter

FARM INFORMATION

TRAIL INFORMATION

Description of Trails (Paved, Mowed Path, etc)

Number of Trals Length of Each Trail

Highlight of Trails) (Lakes, woods, fllds, wildife, etc)

O Selfguided O Guided
Wheelchair Accessible?  DYes  INo,
Do you allow dogs or other pets?  OlYes  CINo

Descrive Parking Area

With thousands of square miles of forest, coast, and far

open spaces are legendarily beautiful. Enjoy a peaceful
Carolina farm, experiencing the wild and the cultivated
the Hiker Trail Ethic before you head out!

Available Farm Hikes

3038 Edenvale Road
Johns Island, SC 29455

Hours of Operation
27

Contact: Denise Mosimann Best Season to Visit
8437292211
edenwindfarm@aol.com

edenwind.com

Fall,Winter, Spring,

We have 44 acres with riding and walking tras

. \ R Charleston County rails are bush-F ind mowed grass. Trail map avail .
| £ No smoking, no fires, and no camping. Yy Tralls are bush-hogged and mowed grass. Trail map available at bar
+ Please stay on the trails. Be responsible for your own safety and T Hours of Operation Trail Map Location
for others in your care. ( Eden Wind Farm Highlghts of the trails include a lake, woods, and lots of wildife
« Let someone know where you are going and when you will Na ‘?, g 3 Check weather and turn back when necessary — respect Best Season to Visit Amenities - Please checkall that apply to your farmitraik
N S T OAN IR the farm! oot — - e Wonbwrormats ity o sngs
( 3 escription of Farm
Nosmoking, g firegs Sl g camping; It 3 7 . N O Bathrooms O Runners. O Accommodations . 2 Mostly easy 1.5 hours
+ Check weather and turn back when necessary - respect the farm! 3% Follow all directions provided by the farmers. Fairfield County
+ Follow all directions provided by the farmers. ) CONTACT O Otherts) Off Limit Areas Guided / Self-Guided  Wheelchair Accessible
+ Park your vehicle in designated parking area only. Jackie Moore, Director 3 Park your vehicle in designated parking area only. Gypsy Wind Farms Horse pastures and Self-Guided No
\Casta sachinery and them amiaie siona. imoorasscdascgor Admission — Please check al that apply o your farmitrait s
+ Leave gates and property as you find them. \ 803-394.9831 3 Leave machinery and farm animals alone. Off Limit Arees (Describe aiees you do not want visitars) O cash O Group Discounts O Senior Citizen Discounts Pets Allowed Parking Area Cell Service
+ Respect the farm's off.imit areas. SCAGRITOURISM.ORG < O Cheek 00 Miltary Discounts 00 Student Discounts
% v ves Plenty of parking ves
- I dogs/pets are permitted, be sure to clean up afte them. oo by h St Comion 3 Leave gates and property as you find them. 0 credieCarce 01 Sehool Trp Rates Georgetown County
= Departmentof Agricuttire . s Bathrooms Bicycles Allowed Runners
7SS\ 3¢ Respect the farm’s off-limit areas. O otert) Kidogo Farms Yes Yes ves
FIND A FARM HIKE 3% If dogs/pets are permitted, be sure to clean up after them. [— picnic Area Accommodations
Ves Yes
VISIT SCAGRITOURISM.ORG/SC-FARM-HIKES SCAGRITOURISM.ORG cash Check Credit cards
ves Yes No
RETURN FORM
S WEBSITE o s s
South Carolina Department of Agricuture  [moorescds.sc.gov
P R O G R A M F LY E R T R A I L E T H I C P O S T E R At Jackie Moore FAX 803734.9508 Student Discount School Trip Rate Other Payments
PO Box 11280
Columbia, SC 29211 ‘Save this form to your computer before filling and submitting electronically. No No Zelle

AGRICULTURE.SC.GOV/MARKETING/AGRITOURISM

FORM

SOUTH CAROLINA DEPARTMENT OF AGRICULTURE
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